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SUMMARY

video Mall COImnunications, Inc., ("Video Mall") licensee of 'IV

station wrJC Springfield, Ohio, cormnents in support of home shopping

programming. It shows that it broadcasts home shopping progrannning as

part of a varied mix of public interest programming. Moreover, the public

is not deprived of service by wrJC's operation. Seven television

stations, 31 radio stations, cable systems, three daily newspapers,

numerous weekly and bi-weekly newspaper all compete for declining

advertising revenue available in the Dayton, Ohio, A.D.I. Previous

licensees were unable to sustain broadcast operations under these

conditions; the station was taken dark several times. In 1991, Video Mall

purchased wrJC and entered into a programming agreement with the Home

Shopping Network. Video Mall believed that with the rise in consumerism,

the product inforn:lCl.tion and convenience of shopping at home would provide

a valuable public service.

Moreover, revenue generated by the home shopping programming

provides resources required by the station to sustain a wide and

consistent variety of public affairs programming directed toward children,

adolescents and adults. 'The station ascertains conununity needs and

interests on a routine basis and has developed a wide variety of broadcast

and non-broadcast responses to identified needs. 'The public interest is

furthered, and in no manner hindered or limited, by the carriage of home

shopping programming over 'IV station wrJC. It would, however, harm the

public interest for the Corrnnission to reverse its earlier ruling

deregulating program content restrictions and allowing stations the

discretion to detennine viewer preferences and adapt to market forces in

furtherance of the public interest.
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Videa Mall
Communications. Inc.
Regional Television Center. 2675 Dayton Road. Springfield. Ohio 45506

(513) 323-0026

March 15, 1993

Federal Communications Commission
Secretary
Washington, D. C .

BE: MM Docket No. 93-8

Cable Television Consumer Protection Act of 1992
Horne Shopping Station Issues

Dear Honorable Commissioners of the F. C . C • :

Video Mall Communications Inc. is licensee of WTJC-TV, Channel 26,
Springfield, Ohio, a UHF station programming Home Shopping Club.

The documentation supports the licensee's position that WTJC-TV is operating
in the public interest, convenience and necessity, and is therefore worthy of
must carry status on local cable systems.

For decades, it has been a commonly accepted principle that shopping is an
enjoyable hobby and a form of entertainment for many people. While a case
for the entertainment value of Home Shopping programming could be easily
developed, the licensee of WTJC-TV, Channel 26, seeks to provide ample
documentation of the public service and public affairs aspects of this station
operation.

Upon examination, we believe the facts of WTJC-TV operation clearly show the
station to be in the public interest, convenience and necessity as defined in
communications law. Furthermore, we believe the facts clearly show that
WTJC-TV operation would be in serious doubt should Home Shopping
programming be canceled in view of three previous financial failures of former
licensees of the station. We also believe the documentation clearly shows that
WTJC-TV operation as a Home Shopping station in no manner hinders, nor
limits program diversity or spectrum utilization in the Dayton, Ohio A. D.!.

Thank you for your timely consideration of this very important matter.

Sincerely,

MinD. Sparks
President
Video Mall Communications Inc.

\. /;~~---- /~
Msasephine Hill
WTJC-TV Public Affairs Director





The Third Attempt to



The Fourth Attempt to Operate Channel 26

In an effort to prevent bankruptcy and subsequent loss of television
service to Springfield, and in an attempt to honor financial commitments
of the station, the management of WTJC-TV prepared a purchase offer
based on a contract with Horne Shopping Network to purchase airtime on
Channel 26 for telecast of the Horne Shopping Club.

Management of the station believed the evidence of many successful
regional malls was an indication of the entertainment value which many
Americans attach to shopping. Furthermore, with the rise in
consumerism, the management believed the product information and
convenience of shopping at horne while watching Channel 26 would give
the station a viable audience and save the station from bankruptcy
liquidation. Finally, management believed a format of HOURLY
presentation of public affairs issues and public service announcements
could attract new viewers as a result of fast paced visually exciting
production all within the local cut-aways of the Horne Shopping Club.

Video Mall Communications, Inc. purchased WTJC-TV, Channel 26, with
prior FCC approval, January 31, 1991, thus narrowly averting the
pending third bankruptcy liquidation of the station.

As a result of the Horne Shopping Network purchase of airtime, WTJC­
TV is now operating in the public interest by providing hourly public
affairs and public service telecasts which are produced in four-and-one­
half minute segments. These segment features are most often produced
lion location II by the station's public affairs director, a veteran of
WTJC-TV public service for nearly ten years.

Additional public affairs/public service announcements are also telecast
hourly. Other program offerings of children I s educational, public
affairs, religious, ethnic, and consumer affairs are also seen weekly on
WTJC-TV.

In conclusion, in the absence of Home Shopping Network and HSN
purchase of airtime, WTJC-TV would certainly be "off the air" in
bankruptcy liquidation, and the City of Springfield, Ohio would have no
local television service.

Furthermore trends in the industry hold little or no promise of success
for any other prospective operator of WTJC-TV in the absence of HSN
programming and airtime purchases.



Market Overview

Station WTJC-TV, Channel 26, licensed to Springfield, Ohio, is one of
five (5) full power UHF and two (2) VHF television stations serving the
greater Dayton A.D.!. market. Springfield, Ohio is predominately an
industrial community located in the umbrella of Dayton which has a
number of major manufacturing plants. Our portion city of license,
Springfield, has a population of 70,500, a large portion of whom are
multi-generation residents. Dayton, approximately 24 miles away has a
total population of 182,000 residents.

The Dayton area is a premier center for research and aerospace
development with 830 high technology companies. Traditional
manufacturing operations continue to find a profitable home in the
Dayton area also.

Wright Patterson Air Force Base and General Motors are the area's two
leading employers. Together, they employ more than 49,000 people.

The total number of Television Households are basically divided as the
followi!].g:

Total number of TV Households: 498,900
(source: Broadcasting & Cable Market Place,1992)

Households by County:

Dayton ADI State Households
County

Wayne IN 27,100
Auglaize OH 16,000

Champaign OH 13,300
Clark OH 54,800
Darke OH 19,300
Greene OH 48,500
Logan OH 16,000
Mercer OH 13,400
Miami OH 34,600

Montgomery OH 225,900
Preble OH 14,400
Shelby OH 15,600



Springfield-Dayton Television Market:

Station Channel Format

WTJC-TV 26 HSN
WDTN-TV 2 ABC
WHIO-TV 7 CBS
WKEF-TV 22 NBC
WPTD-TV 16 PBS
WRGT-TV 45 INDE/FOX
WKOI-TV 43 RELIGIOUS

The Dayton, Ohio ADI market has 28 FM and 11 AM stations. It also
has three daily newspapers and numer0US weekly/biweekly community
newspapers.

In Conclusion

While not a major market A.D.!., the Dayton, Ohio market has multiple
radio, television, and print media facilities and as such does NOT
suffer any spectrum limitations, nor loss of program diversity, as a
result of the HSN formatted operation of WTJC-TV.
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Ascertainment Methodology

Periodically throughout the broadcast year, WTJC-TV representatives
lead in a series of ongoing joint community ascertainment sessions. On
a rotational basis WTJC-TV serves as host station for these community
ascertainment meetings.

At these regular meetings, exhaustive efforts are made to insure a
wide diversity of representation from each of the FCC group
classifications. Special individual efforts are made to insure the
participation of groups or individuals of community factions which are
too often under represented in the news media and within other forums.

Through these consistent careful efforts to conduct ongoing community
leader ascertainment of all group classifications, the station compUes an
exhaustive listing of issues and needs which the public affairs
department incorporates into programming planning at WTJC-TV.

To insure a wide based public ascertainment, the station also attempts
to reach members of the general public who are private citizens not
part of other special groups. These general public ascertainment
sessions are conducted by station representatives using the community
telephone directories. Households are selected at the rate of four or
five from each letter of the alphabet, and from geographically diverse
neighborhoods utilizing the telephone exchange prefix number.
Through such careful statistical balancing, a representative group of
more than 100 households are selected, contacted, and ascertained for
issues and needs of the community of Springfield, Ohio. From this
survey the station determines the most pressing problems and issues
survey participants wish to see addressed through public affairs and
public service programming on WTJC-TV.

Finally, through the voluntary community service of management
officials of WTJC-TV, other suggestions are included to present a
comprehensive program of public affairs and community service seen
over the station.

WTJC-TV management officials compUe the information received from the
community ascertainment sessions, volunteer participation, and the
general public survey to determine the top 10 community problems list
for the year. The Public Affairs Director continually refers to this list
throughout the year while scheduling the topics for our public affairs
and service programming schedule. -

In addition, WTJC-TV management officials meet with a variety of
community leaders in a variety of settings to further ascertain
community problems and the effectiveness of WTJC-TV programming.





OTHER AREAS OF CONCE~~ FOR 1992

(1. ) ALCOHOLISM.
(2. ) DISCRtMrNATION OF MINQRITIES

[3. ) TAXES'

(4. J WELFARE

(5. ) ECONOMY'

(6.} .GOVERNMENT

(7. ) ENVIRONMENTAL ISSUES

(8.) APATHY

(9. ) COST OF LIVING

(10. ) RECREATION

(11. ) MORALS

e12. ) TEEN PREGNANCY'

.(13.) AIDS.

(14. ) TOO MUCH: SEX AND VIOLENCE ON TV

(15. ) NEEDS'OF HANDICAPPED POOR. .

'.
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.COMMUNITY LEADER ASCERTAINMENTS

8:30 a.m. 9:00 a.m.

April 1992

9:30 a.m.

1. Ed Thorson
Dir. of Medical Center
Veterans Administration Center
4100 West Third Street
Dayton 45417 262-2106

2. Russell Zimmerman
President
AIDS Foundation, Inc.
P.O. Box 3852
Dayton 45401 293-1114

3. Dean Lovelace
Dir. of Nei~lborhood Development
University of Dayton
300 College Park Avenue
Dayton 45469-2700 229-4643

4. Allan Schmitz
O.F.M.
St. Vincent Hotel
212 West Fifth Street
Dayton 45402 461-7837

1. Rick Bloomingdale
Dir. Marketing/Pub. Relations
Philharmonic Orchestra Assoc.
125 East First Street
Dayton 45402 224-3521

2. Charles J. Curran
Commissioner
Montgomery County
451 West Third Street
Dayton 45402 225-4912

3. Denver Combs
Director
Montgomery County Service Center
101 Woodman Drive, Suite 19
Dayton 45431 256-4702

4. Dr. James Williams
Asst. Superintendent
Dayton Public Schools
341 West First Street
Dayton 45402 461-3052

1. 8y She rman
Downtown Dayton Partnership Assoc.
clo Price Stores
52 South Jefferson Street
Dayton 45402 224-1509

'2. Desiree Nickell
Director
Miami Valley Literacy Council
125 North Wilkinson Street
Dayton 45402 223-4922

3. Bill Littlejohn
President
Minority Business League
323 Salem Avenue
Dayton 45406 222-2889

4. Jean Farkas
Director of Geriatrics
St. Elizabeth Medical Center
601 Edwin Moses Blvd.
Dayton 45408 433-0023
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April 1992

L

10:00 a.m.

1. Colonel Michael Turner
2750th USAF
Public Affairs Officer
Wright Patterson Air Force Base
WPAFB. Ohio 45433 257-4248

2. James Gilvary
President
Legal Aid Society of Dayton
211 North Main Street
Dayton 45402 228-8088

10:30 a.m.

1. Jim Martone
City of Dayton
Dir. Housing Development
101 West Third Street
Dayton 45402 443-3815

2. Ron Utterback
President
Dayton Area Board of Realtors
1515 South Main Street
Dayton 45402 223-0900

11:00 a.m.

1. David Spahr
City of Xenia
City Manager
101 Detroit Street
Xenia 45385 376-7231

2. Doris Roberts
City Wide Development
101 W. Third Street
Dayton 45402 443-4286

3. Deborah Howard
Manager. Procurement
UA
600 Longworth Street
Dayton 45401-1301 226-1333

3. Patti Highfill
Special Projects Director
Dayton Boys/Girls Club
601 Keowee Street
Dayton 45410-1168 222-6442

3. Bradly Vath
City Manager
701 Miami Street
West Milton 45383 698-4191

4. Lavern Sci
Site Manager
Paul Laur~nce Dunbar Historical Dist.
P.O. Box 1872.
Dayton 45407 224-7061

4. Patricia Thornton
Vice President
The Dayton Urban League
184 Salem A~en~e

Dayton 45406 220-6650

4. Detective Ronald Webb
Dayton Police Department
335 Welt Third Street
Dayton, ~5402 449-1084
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April 1992

11:30

1. Frank Light Ie
City Commissioner
76 East High Street
Springfield 45502 324-7340

7. Johnnie Walker
President
lIara Arena
101 Sh i 10h Springs Road
Dayton 45415 278-4776

3. Dan Burns
Deputy Warden
Uayton Correctional Facility
4104 Germantown Street
Dayton 45418 263-0060

4. Gary lIonnert
Director of Public Relations
Sinclair Community College
444 West Third Street
Dayton 45407 776-2525
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COllununily Leader Auccrlainmcl6lu

August 20, 1992

('ablE! 1

8:30

Scott Driscoll
Program Director
Camp Fire Council, Greater Dayton

Area
5105 Wadsworth Rd.
lJayton, 011 45414
276-2898

9:00

Tom Winston
Chief of Southwest District
Ohio Em~ironmental Protection

Agency
40 S. Main St.
Dayton, 011 45402
285-6016

9.30

Ed Armentrout
President
Downtown Dayton Partner-

ship
1250 Kettering Tower
Dayton, 011 45402
224-1518

A••••••••••••••••••••••••••••••••••••••••••••••••••••••• , •••••",•••""."".,.""",••••••••••••• , •••

Table 2 Rick Bernard
V.P. of Communications
Dayton Area Chamber of Commerce

Fifth and Main Streets
Dayton, 011 45402
226-1444

Yvonne Dunphe
Executive Director
lIumane Society

1727 Danner Ave.
Dayton, OU 45418
262-8063

Beverly Quedeweit
Coordinator
Fair River Oaks Council

Priority Board
903 W. Fairview Ave.
Dayton, OU 45406
274-2333

A•••••••• , ••••••••••••••••••••••••••••••••••••••• , ••••• , •• , •••••••••••••••••••••,.,•••••••• , ••••••••••••

Table 3 Tim Lelwig
Dir. of Recreation and Parks
City of Beavercreek

1368 Resear~h Park Dr.
Beavercreek, 011 45432
427-5514

Ron Reigelsperger
Unit Manager
Building Bridges

303 W. Second St.
Dayton, OU 45402
496-1800

Burma Rai
Director
American Red Cross

Emergency Food Bank
301 W. First St.
Dayton, OH 45402
461-0265

A••••••••••••••••••••••••••••••••••••••••••••••• , •••••••••••••••••••••• , •••••••••••••• , •••••••••••••••••

'l'able 4 Michael Parks
Executive Director
Big Brothers/Big Sisters
184 Salem AVe. '235
Dayton, 011 ·45406-5877
220-6850

Jonathan Boeckman
Coordinator
Southeast Priority Board
2160 East Fifth St.
Dayton, Ohio 45403
253-0322

Linda Mercuri
Executive Director
Woman1ine
1024 Brown Ste
Dayton, OH 45409
223-3446

A••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• , ••••••••••••• , •• , ••••••••• , ••••••



'rable 1

18:00

Bobbie Roland
President
Dayton Board of Realtors

2000 Hewitt Ave.
Dayton, OH 45440
434-7600

10:30

Carol Winslow

League of Women Voters

117 S. Main St., Suite 17
Dayton, OU 45402
228-4041

11:00

Marrianne McMullen
Community Program Dir.
American Friends

Service Comittee
915 Salem Ave.
Dayton, OU 45406
278-4225

**+***************************************************************************************************

Table 2 Ward Strickland
Coordinator, Neighborhood Affairs
Southwest Priority Board

4233 West 'l'hird St.
Dayton, OU 45417
262-8262

Pat Thoerner
Coordinator
Public Awareness Toward

Independence
46 S. Detroit St.
Xenia, OU 45385
426-9542

Norm Olson
Coordinator
Northeast Priority

Board
359 Maryland Ave.
Dayton, OU 45404
223-3511

**+,***************************************************************************************************

Table 3
,

Susan Darcy
Program Director
Arthritis Foundation
2621 Dryden Rd. '102
Dayton, OU 45439
293-5211

Jim Pierce
City Manager
Uuber Ueights
6131 Taylorsville
Huber Ueig~ts, OU
233-1423

Rd.
45424

Dennis Robinson
Coordinator
Northwest Priority
702 Salem Ave.
Dayton, OU 45406
278-5511

Bd.

*kl,************************************************** *************************************************

Table 4 Abner Orick
Director
Board of Elections

14 W. Fourth St.
Dayton, OH 45402
225-5673

Beverly Jones
Manager
Alcohol & Drug Addiction
Department, ADAMUS Board
405 W. First St.
Dayton, OH 45402
461-0270

Rick Gross
President
Centerville Noon
Optimist
94 Martha Ave.
Centerville, OU 45458
433-1181

**~***************************************************************************************************



,

11:30

--_.-------------------------------------------..--;;-----------
'rab1e 1 ~/ Barbara Meadows

Coordinator
Innerwest Priority Board
1124 Germantown St.
Dayton, Ohio 45408
224-1441

****~******************************************************************************************************t

'l'able 2 Karen Demasi
Director of Financial Development
Family Services
184 Salem Avenue
Dayton, Ohio 45406
222-9481

***********************************************************************************************************t

'l'able 3 0eborah Dornbusch
Director
Senior Information Service
210 N. Main St. 3rd Fl.
Dayton, Ohio 45402
223-2112

************************************************************************************************************
11

'l'ab1e 4 Angela Montgomery
Director of Race Relations
Greater Dayton Christian Council
212 Belmonte Park E.
Dayton, Ohio 45405
222-8654

************************************************************************************************************
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ASCERTAINMENT INTERVIEWS

10:00

KARLA HIBBARD-JONES
EXECUTIVE DIRECTOR
PROJECT READ
444 W. THIRD STREET
ROOM 12301
DAYTON, OHIO 45402

10:30

JOHN ·BOHLER
INTERIM EXEC. DIRECTOR
GREATER DAYTON CHRISTIAN COUNCIL
212 BELMONTE PARK EAST
DAYTON, OHIO
45405

FOR 12/8/92

11:00

STEVE KOOB
EXECUTIVE DIRECTOR
AMERICAN FAMILY ASSOCIATION
616 FIVE OAKS
DAYTON, OHIO
45406

DICK MAGUIRE
DIRECTOR
DAY-VEST
222 SALEM AVENUE
DAYTON, OHIO 45401

~INDA SCHINDLER
~XECUTIVE DIRECTOR

v/ MIAMI VALLEY WOMEN'S
2390 S. DIXIE DRIVE
DAYTON, OHIO 45409

MAVIS COURTS
EDUCATION SPECIALIST
EDUCATION OPPORTUNITY CENTER
III W. FIRST STREET
SUITE 816
DAYTON, OHIO 45402

~CKIE STRONG
~ 8CTING EXECUTIVE DIR~TOR

CENTER DAYBREAK/C)&..dl'Vt. ~o" lO..... \-"".,

819 WAYN~ AVENUE
DAYTON, OHIO 45410
Ol{~ Nl.l"wotj(

DONALD COHEN
DIRECTOR COMMUNITY RELATIONS
JEWISH FEDERATION OF GREATER DAYTON
4501 DENLINGER ROAD
DAYTON, OHIO 45426

BILL PRZYBYLEK

v1·IEF OF POLICE
WEST CARROL TON POLICE
300 E. CENTRAL AVENUE
WEST CARROLTON, OHIO 45449

KATHY EMERY
EXECUTIVE DIRECTOR
NEW FUTURES FOR DAYTON YOUTH
1900 MIAMI VALLEY TOWER
DAYTON, OHIO 45402

JANE NELSON
GENERAL DIRECTOR
DAYTON OPERA
125 E. FIRST STREET
DAYTON, OHIO 45402

MATILDA JACKSON
DIRECTOR OF COMMUNICATiONS
AMERICAN RED CROSS
370 W. FIRST STREET
DAYTON, OHIO 45402



ASCEBIAI~MENJ JNTERVIEWS

11:30

M~RK LIGHT
..PfWDUCER

t/' VICTORIA THEATRE
138 N. MAIN STREET
DAYTON, OHIO 45402

JOHN F. TUCKER
EXECUTIVE DIRECTOR
MIAMI VALLEY RTA
600 LONGWORTH STREET
DAYTON, OHIO 45401

DR. KENNY MAHANES
PASTOR
FAR HILLS BAPTIST CHURCH
5200 FAR HILLS AVENUE
DAYTON, OHIO 45429

ROLAND TURPIN
EXECUTIVE DIRECTOR
DAYTON METROPOLITAN HOUSING AUTHORITY
400 WAYNE AVENUE
DAYTON, OHIO 45410

FOR 12/8/92


